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1 Introduction
1.1 Clients and other members of the public must at all times have appropriate information about our firm and how we are regulated.
1.2 The Solicitors Regulation Authority (SRA) requires the firm to ensure that any form of publicity in relation to our firm is:
1.2.1 accurate
1.2.2 not misleading, and
1.2.3 not likely to diminish the trust the public places in us and in the provision of legal services
1.3 This policy aims to ensure that:
1.3.1 we present and promote the firm externally in a professional, positive and effective manner
1.3.2 all publicity material is properly representative of our firm, consistent and accurate without being misleading
1.3.3 we comply with any professional obligations including the requirements in the SRA Handbook and other regulatory requirements in respect of the preparation of promotional publications and publicity materials, and
1.3.4 all promotional publications and publicity materials including electronic and web-based publicity are appropriate
2 Responsibility for compliance
2.1 Aaron Pearson is responsible for publicity in our firm; for monitoring compliance and implementing remedial action where appropriate.
2.2 They are responsible for ensuring that:
2.2.1 the content of all promotional and publicity materials is up to date and accurate

2.2.2 all publicity complies with the requirements in the SRA Handbook 2011
2.2.3 all publicity conforms with our Equality and diversity policy
2.2.4 our publicity material and marketing campaigns do not infringe legal or other obligations as regards copyright, data protection and confidentiality and are not otherwise unlawful
2.2.5 all electronic marketing is compliant with the Privacy and Electronic Communications (EC Directive) Regulations 2003 and the Electronic Commerce (EC Directive) Regulations 2002
2.2.6 publicity does not contain anything that could cause damage to the firm or our reputation
2.2.7 all staff are trained appropriately on our Publicity policy and procedures, and
2.2.8 carrying out an annual review of our policy and procedures to verify they are in effective operation
3 Marketing
3.1 Aaron Pearson is responsible for overseeing any targeted publicity or marketing campaigns. They will ensure that:
3.1.1 where possible, our marketing campaigns are permission-based, in that they are sent only to individual recipients who have given their permission to be contacted
3.1.2 where campaigns are unsolicited, they are sent only when the following conditions are met:
(a) we have obtained the individual’s details in the course of a sale or negotiations for a sale of a product or service
(b) the messages are only marketing similar products or services, and
(c) the individual is given an opportunity to refuse marketing when their details are collected, and if they do not opt out at this point, are given a way to do so in future
3.1.3 the publicity material explains clearly what the individual’s details will be used for
3.1.4 the recipient is advised who we are and are provided with a valid contact address
3.1.5 we do not market to individuals or organisations who have registered their numbers with the Telephone Preference Service or Fax Preference Service
3.1.6 the recipient is advised that they are entitled to complain about our marketing using our complaints handling procedure
4 Staff training and compliance
4.1 All staff are provided with training on publicity during their induction. We identify further training needs as and when appropriate, and address them as part of our overall training plan.
4.2 Each staff member is responsible for ensuring that no breaches of this policy result from their actions. Failure to comply with this policy by any member of staff will invoke our disciplinary procedure and may result in disciplinary proceedings. Each staff member is responsible for reporting any breach, or suspected breach, of this policy under our Compliance breach policy.
5 Publicity approval procedure
5.1 No publicity material, publication or other form of promotional marketing shall be issued by and on behalf of our firm unless it has been approved.
5.2 All publicity communications or information (including the details of any targeted publicity or marketing campaigns) as part of or on behalf of our business or in which the author would otherwise be identifiable as a member of our staff must be approved in advance by Aaron Pearson or Daniel Johnson.
5.3 Any draft publicity communication or other information (and in the case of any targeted publicity or marketing, the details of any recipients) must be forwarded to Aaron Pearson or Daniel Johnson who will review it to ensure that it:
5.3.1 is accurate and not misleading
5.3.2 complies with all of our firm’s policies
5.3.3 is within the staff member’s area of expertise and within the scope of their authority
5.3.4 does not consist of confidential information obtained in the staff member’s capacity as an employee or consultant of our firm
5.3.5 is not offensive, discriminatory, threatening, harassing or might otherwise be construed as such
5.3.6 does not consist of any content which could cause damage to the firm or our reputation
5.3.7 does not infringe legal or other obligations including the requirements of the General Data Protection Regulation 2016, the Data Protection Bill 2017, the Privacy and Electronic Communications (EC Directive) Regulations 2003, the Electronic Commerce (EC Directive) Regulations 2002 and the SRA Handbook 2011
5.4 They will retain copies of the final and approved publicity material or communication in a central file and record their approval in a central Publicity register.
6 External suppliers and contractors
6.1 We only commission the services of external suppliers or contractors where we are satisfied that they:
6.1.1 are aware of our Publicity policy
6.1.2 undertake to comply with legal and professional obligations, and
6.1.3 take all appropriate steps to ensure that their actions do not cause our firm to be in breach of those obligations
6.2 Aaron Pearson will ensure that all supplier and/or contractor arrangements are kept under continual review and that a formal evaluation of each arrangement, including in relation to compliance with the above controls, is undertaken and recorded centrally at least annually.
7 Monitoring and review
7.1 We monitor the effectiveness of this policy at regular intervals to ensure it is working in practice. We will do this by reviewing our publicity arrangements every six months and recording our findings in a Publicity audit form.
7.2 We will review this policy regularly—at least annually. We will provide information and/or training on any changes we make.

